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Selected findings 
(Newman et al, 2022)

Connection between 
Journalism and the 
Public may be fraying.

• Trust in news fell in half of 
countries surveyed 

• Those who say they trust 
most news most of the 
time: 42%



• Growing number selectively avoiding 
the news.

• Large number see media as subject to 
undue political influence; small minority 
think news organisation put public 
interest ahead of commercial interest.

• Public service media are the first port of 
call for reliable news in countries where 
they have a strong track record of 
independence and this is reflected in 
media trust. 

• Young audiences accessing news 
through online platforms with weaker 
connections to news brands. Many 
accessing news via aggregators, search 
engines and social media.

Selected findings 
(Newman et al, 2022)



Speech to Society of Editors (May, 
2022) on Future of News

“News is not a given in 

people’s lives. It can’t be 

assumed people will seek 

to learn about our world via 

journalism.”



Trust…..

- Involves belief, expectation, 

willingness to take risks

- “the foundation of the social 

relationship we call citizenship” 

Coleman, 2012

- For a well-functioning democracy, 

there is need for informed citizens.

- Mass media and digital sources to 

access this information.

- Value of common knowledge, shared 

concerns.



Why are we here?

1. Collapse of trust in institutions in general  (Edelman Trust Barometer, 2022)

2. Many sources vying for attention

3. Attacks on mainstream media as the ‘lying press’ (Jameson & Cappella, 2018)

4. Increase in use of social media (Park et al, 2020; Newman et al, 2019)

5. Politicians/social actors speaking directly to citizens

6. News industry and business model has changed

7. Rise of populist movements, anti-immigration attitudes and polarization (Newman et al, 
2019)

8. Partisan and alternative media (Newman et al, 2019)

9. More disinformation, misinformation and fake news than ever (Edelman Trust Barometer, 
2022)

10. Easier to find news that supports one’s own view – echo-chambers



Defining and Measuring Trust problematic….
(Engelhe et al, 2019; Strömbäck et al, 2020; Fisher, 2018)

- Trust and credibility often used interchangeably.

- Many definitions replace trust with confidence, belief, reliability and similar terms

- Most of the research conducted through polling, survey data and leave it up to respondents to 
come up with their own understanding of trust.

- Central to trust in media is concept of selectivity. (Kohring, 2004)

- 4 aspects of trust –Trust in thematic selectivity

- Trust in factual selectivity

- Trust in factual correctness

- Trust in explicit evaluations      (Kohring and Matthes, 2007) 



What are we referring to when 
speaking of ‘media trust’?

- Most research refers to media trust at the general or institutional level (Pew, Gallup)

“How much trust or confidence do you have in the mass media – such as press, TV, radio, when reporting the news fully, accurately and fairly?”

- Other surveys focus on media types (World Values Survey, European Values Survey, Eurobarometer)

- Other cross-national research the Reuters Digital news Report

Please indicate the level of agreement with the following statements:

I think you can trust:

- Most news most of the time

- Most news I consume most of the time

- News in social media most of the time

- News in search engines most of the time 

- Individual studies operationalize ‘media trust’ in many different ways  (Gaziano & McGrath, 1986; Meyer, 1988; Williams, 2012)



Media Trust and 
Media Use…..also 

problematic (Tsfati & 
Ariely, 2014)

3 aspects of news that influence 

audiences’ trust reflecting online 

consumption.

- The individual’s characteristics 

- Source traits of news 

- The social context in which news is 

consumed.



Young people & news…

- Still want to connect their world to the world but may not necessarily see traditional media as the best or 

only way to do that (Galan et al, 2019)

- Much news consumption takes place ‘indirectly’ (Boczkowski et al, 2018; Van Damme et al, 2020)

- Young people see news more that what they should know – useful to know, interesting to know, fun to 

know (Galan et al, 2019)

- Young people rely on social media but don’t trust it (Gallup, 2019; Edelman Trust Barometer, 2019)

- Young people often consider news like a chore (Galan et al, 2019)

- Fake news is seen more as a nuisance than a democratic meltdown (Galan et al, 2019)

- Young people employ pragmatic short-cuts to make assessments on media trust (Swart & Broesma, 2022) 



Conclusion:

- Necessity for better definition and measurement to conduct 
comparative studies

- Need for a fact-based narrative to which majority ascribe to engage 
with solutions to societal problems

- Media consumption of brands/content does not necessarily imply 
trust/credibility.

- Young people offer hope – well-aware of the problems associated with 
disinformation. On other hand ‘unbundled’ way of access leading to 
less context is of concern

- Trust in news media may take yet another beating with easier access of 
AI and other technology to produce false visuals.    
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