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On Our Radar
Community Reporting as a Public Good 
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Radar’s pathways to change

Radar Productions 
Co-produce powerful stories from 

unheard communities 

Diversity & Understanding
Increasing media diversity and 

influencing public understanding

Radar Communities 
Consultancy, training and mentoring for 

community storytellers and organisations

Building capacity
Increasing ability to understand and 

respond to communities experiences 
through services and systems
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Establishing
Community reporter 
networks



What do we mean by Public Good?

Noun 
1) A commodity or service that is provided without profit to all members of a society
2) A benefit or well-being of the public

UNESCO see Journalism as an essential public good - playing a critical role in promoting 
healthy civic space providing citizens with trusted fact-based information while acting as an 
independent watchdog and agenda setter. 

To function as a public good, journalism needs to operate under conditions that enable 
independent, high-quality and trustworthy news and analysis.



What is community 
reporting? Community reporting is sometimes known as 

participatory journalism or citizen reporting. 
Essentially, it's members of a community playing a more 
active role in gathering or recording or disseminating 
news. 

Often, community reporting is seen as an alternative to 
mainstream media. It can be seen as a kind of activist 
form of gathering news. The underlying idea is that 
ordinary people become the creators of news.

Community reporting is often a response to the fact that 
the media doesn't get deep enough into society and our 
communities. It has the chance to paint a far deeper, 
more accurate picture about the issues that are 
affecting our communities. 



The power of the mobile  

In the past, we relied on a small number of very powerful individuals to deliver us ‘news’. They 
controlled the information we received and shared. Times have changed!

Whether you have a smartphone or a simple phone, you have a range of different tools in 
your pocket that you can use for community reporting. Around the world, community 
reporters are using SMS, phone calls and voicemails to share news, and smartphone users are 
capturing audio and video reports and sending photo and text reports. 



Some stories can have huge and dramatic 
impacts on society. We never know which story 
might be a tipping point that changes everything. 

There may have been generations of storytellers 
who have contributed to that change but the 
tipping point is the one that finally ignites public 
awareness. 

The power of storytelling
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Med, Sierra Leone

Some community reporters are in a position, or are 
forced, to cover ‘breaking news’ - news that is 
happening now, such as the Ebola outbreak in 2014. 

However, it's not always the big headlines that we 
need to think about. 

LISTEN TO MED’S STORY

Med is a malaria survivor - he explains his story and 
why he thinks his lived experience brings value to his 
community reporting in Sierra Leone.

“

https://www.youtube.com/watch?v=dZDOkhrOr2Y&ab_channel=ComicRelief:RedNoseDay
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Different models of 
community reporting

Longitudinal journey

A longitudinal journey is a great way to 
follow a story that takes place over an 
extended period of time. It also gives you the 
opportunity to develop your skills over that 
period and build your confidence as a 
reporter. This method has its risks though, 
especially if you are dealing with subjects 
that have health issues or those with 
complex  personal lives. 

Let’s look at Alie’s story

Community reporting can take very different 
shapes, but each of them engages 
communities collecting news and stories. 

There are three slightly different 
approaches to community     
reporting that all make sense for 
different situations: longitudinal 
journeys, deep dives and 
reporting sprints.



New Internationalist - Food Justice

Shot entirely on a mobile phone, in this story community reporter, Dauda, follows Alie and his 
family over the toughest three months of the year as they battle to survive through ‘hungry 
season’ in Sierra Leone. 

https://www.youtube.com/watch?v=hgLypk3kfVo


Deep Dive

A deep dive is a great way of exploring a topic in 
depth. If you are dealing with a complex story in 
which there are many different groups and 
viewpoints, a deep dive will allow you to fully 
explore each point of view and present the story in 
its entirety. 

A dive does not need to be short; it could be a day 
long or spread out over several months, as it is not 
the time period that is relevant but the depth of 
community access.

Let’s watch Anthony, Stephan and Emmanuel’s 
short film



London - Stop & Search

Watch this film where Anthony, Stephan and Emmanuel talk 
about their experience of being stopped and searched.

https://vimeo.com/641875140/5fcb0bb82e


Reporting Sprints

Reporting sprints are a model where you can 
enable networks of reporters from marginalised 
communities - who are often at the centre of life-
changing national or international events - to 
report their own stories as well as the stories of 
their communities.

Across a series of weeks, the themes to steer 
reporting are co-designed with the community 
and can range from covering real-time, emerging 
issues to their day-to-day lives and interests.

Let’s watch Nel, Miles and Charlie’s animation



Groundswell - Do you feel heard?

Watch this short animation where Nel, Charlie and Miles talk 
about their experience with accessing health and housing 
services.

https://www.youtube.com/watch?v=9zYlwPHfHVM
https://www.youtube.com/watch?v=9zYlwPHfHVM


Facts vs opinions
It’s very important to distinguish between facts and 
opinions, and to push away prejudice.

If you present an opinion as a fact you could spread false 
information and be accused of misleading people. Even 
more importantly, you could damage someone’s 
reputation, which in turn could jeopardise elements of 
their life and livelihood. It is critical that we ask for 
evidence for statements and if in doubt, leave it out. 

No-one is immune to bias. Prejudice can creep into all of 
our engagements.

Community reporters need to work extra hard to rise 
above judgements and report with accuracy and balance
- that is why community mentors and verification is key! 



Misinformation

It’s important to know how to identify and verify misinformation. 
Especially during crises, it’s common to see many misleading bits of 
information shared around, but misinformation also circulates in 
breaking news scenarios and can be encountered when reporting on all 
types of events and stories. 

People aren’t necessarily trying to do any harm - they might actually be 
sharing information because they think it will benefit friends and family. 
However, if that information is false - it’s not going to help anybody. 

Our job as reporters is not only to make sure that we only report correct 
and verified information. But also to try to stop the flow of 
misinformation that we see spreading through social media channels 
and Whatsapp groups, and to try and educate people to check the 
authenticity of a piece of information before they share it. 



4 tips for verifying stories

1) Stop and pause
Before re-posting or sharing a story, think about how likely 
the content is real and could it make others fearful?

1) Check the source
Investigate where the information has come from, look for 
consistency and check who is sharing the story.

1) Make a search
Check if you can find any other evidence. Has anyone else 
reported on it?

1) Ask the person sharing where they got their 
information from
Did they witness it first-hand? Did they take the picture?



Community led storytelling 

- Builds and rebalances power 

- Increases transparency and accountability 

- Provides insight and access to communities 
through trusted relationships

- Complements traditional media

- Builds skills, confidence and agency

- Makes the invisible, visible 

- Increases diversity of experience and 
representation 

- Contributes to social and systemic change



Thank you for listening! 
www.onourradar.org | @OnOurRadar
clare@onourradar.org | @clare_kiely 

http://www.onourradar.org
mailto:clare@onourradar.org

